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What isan IHUT?

This acronym refers tdn-Home Usage Test¢ is d_niarketing research methodology that
involves offering gusually free product to gopleto useand asses their own home It
could bea fullsize or a small sample sizersionof the product.

Why use an IHUT?

Researchersmarketers, and brand managers use IHWIgain a better understanding of how
people use prodcts in their own lbmes and away from the artificial environment of the
research testing facility or laboratoryhemethodology helps thenearn more about
consumer opinions beforan expensive, fulscale market launch. Properly usédlUTscan help
prevent a launch from failing.

IHUTSs include both a physical use of the produgbackageas well as a formal evaluation ibf
As part of the physical usssessmentparticipants mighbe asked tsharein-the-moment
photographs andrideoof who, what, how and where the product is used. Those photos and
videos will focus omse of andeactions to the producthoth positiveand negative, and help
the researcher peer unobtrusively amdth permission into the personal lives of people.

Inin terms of the fomal evaluation IHUTs areisuallycombined with aquestionnaire whether

on paper or digitally, to quantitatively measure first impressions, likability, product satisfaction,
purchasentent, and various other relevant metries¥T & SNJ G KS LIN®netz@s Q&4 FA NA
this assessmenwill alsotake placea week or a month later to determine whether opinions

have remained staticrachanged after additional uses.

These quantitative surys generate insights about the product overall, as well as very specific
features of the product opinions about taste, touctscent sight, and sound. Thus, was the
messaging on the package easy to understand? Was the package easy to open? Did the food o
beverage have a sweet, salty, sour, bitter, spicy, oily, or starcgtg?aNere each of the

product features easy to findinderstandanduse?



https://canview.com/2017/08/ihut-research-methodology/

Advantagesof IHUTSs

Researchers have many tools available to thiludingfocus groups, interews,large-scale
guestionnaires, communities, facial coding, and mday would they choose an IHUTE?
alwaysdepends on the research objectivé/hen the opportunity suitdHUTS offermportant
benefits.

Better quality assessments of toucHgely produds

LGQ& gbotl2 @lay 29 o6KI G LIS2LIX S GKAY 1 laodpigdd | LINE R
device HoweveE 2 LAY A2y a | o62dzi AYIF3ISa OFyQil O2YLI NB
own hands andrying it out yourself. Paper packages feel differempaper can feekmooth,

glossy, rough, or silky. Beawgypd home carg@roducts have a variety of scenfvanilla, apple,

Ydza1 ® ! YR 27F O2 dahNshgeHeerorick crédnped ihhe intdrn@tiiTBese
sensoryassessmentd A Y LJX & Ol digiaily. Bat $esBpduéts can be easily mailed to

LIS2LX SQ&a K2YSao

Improved external validity

IHUTsoffer people the opportunity tassesproducts athome in a natural environment. When

it comes to food, there is no laboratory match to cooking in your spacelimited kitchen

GAUK @2dzNJ 26y aiG20SQa ljdzAN] & GSYLISNY GdzZNB 3| dz3
seem tobe fit for the job at handSimiarly, there is no match tassessmg a new cleaning

product on the spills lefin the crevices ofgurtoRRf SNR& NR Ol Ay3d OKIFANI I yR
got from a garage sal&JsingLJS 2 LifatBr& &nvironment meanthey get a genuine sense of

whether they like or dislike a produdttased on how they would actually use it in real.life

addition, researches can see exactly where products are used, how products are used
WAYLINRLISNI 8>Q YR gKIFIG 230§KSNJ LINE Rlzddng | NB dza
opportunity hiding in there!).

w

Improved access twide geographical areas

In most cases, central locati testing means thabpinionsare only gatheredrom people who

live inlargeurban areas. These people are able to use public or personal transparta

travel to a predetermined locatiarHowever|HUTSs can easily gather opinions from people

who livein remote or low population areag\nd this could be key for certain products geared
toruralareasorlowh y O2 YS LIS2 L) S ¢ K2 &0 tsalito alcanffagldeRiond 2 G I |

Improved access to hartb-reach people

Some people are simply unablermake their way to a central location no matteow
convenientit is. Elderly people arare-giversmaynot be able to travel or take time away
People on a limited budgemayhave no travel options available to them. IHUTs make it really
easy for everyoe to share their opinions, and for you ¢@mthermore generalizableesults

based on all target groups, not just the convenient target groups
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Improved access tthe entire family

IHUTSs allow researchers tmderstandthe opinionsof not only the partigpant but alsaheir
familyand friends. Some products, such as home andqmal care products are likely to be

shared among family members whose viewpoints are just as important as, and sometimes even
more important than, the individual selected to paifiate in theassessmentOther products,

such as snacks and beverages,lkely to be shared with friends who might have completely
different viewpoints about which snacks they want you to bring to the gexhe night IHUTs

are a great way to learn hotnousehold members and friends of different ages, genders, and
backgroundexperience the product.

o

Decreased externahfluencers

Unlike other inperson methodologies, thome tests avoid the potential influences of

outsiders. In group sessierskilledresearchers take great care to avoid group think which can
AYELILINRLINRFGSte fSFR LIS2LX S G 2SingdlarlF $bldl 2 LIA YA 2 Y &
desirability can cause people to avoid sharing their true opinions for fear of looking bad to

other group members oto the researcher. The only people who can influence someone

participatingin an IHUBre the people who wouldypicallyA y Ff dzSy OS (Kl & LISNRA2Y
decisiong; their family and friends.
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Disadvantage®f IHUTs

As with any research methodologijUTs have disadvantages as wa&thy might youchoose a
different methodology

Cost-prohibitive to test expensiveproducts

Some products are simply too ansive to give away for fregor to reasonably expect people
to return them afterassessmentExpesive electronicer home applianceare simply not
going to work with thdHUTmethodology. In such cases, central location tests, where lgeop
join the researcher in a predetermined location, are the perfadttion to the problem. Bring
the dishwasher, fridge, or televisido a centrallocation and people can test it thereither
individually or in groups.

Confidentially

Some products are highly confidential such that epessentingphotos on the internet, where
images can be screarapped or photographed with a cell phone, is a problem. If the risk of
losing proprietarynformation to competitors or the wider publis too great central location
tests are once again the perfealternativeto the IHUT.

Preciseexperimentalcontrol

If youneed to conduct research anproduct that has a steep learning curve and very geeci
processes and methods for proper usage, an IHIdy not be the best option. Once again,
central location tests are the perfect solution. In these cases, the researcher who has been
carefully trained to use the product and demonstrate it without bias gaitle participants
through theassessmentOfcourse, if you want to know all the different ways that people
misuse and abuse a product while they learn how to use itHARTmight just bethe perfect
solution after all!
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Productsthat work well for IHUTs

Your imagination is the limitWhile IHUB arenot recommended for very expensive or
confidential produts, it is possible to offer nearly any consunpackaged gooébr in-home
testing

Consumables

LG R2SayQid YFGGSNI AT | LINBuR dz@fiagilg,dlaSsRaéntaidle.  a G I &
Frozen food can be shipped in packages that keep thenerfircand liquids such as alcohol and

shampoo can be mailed in bregkoof packages. Consumables such as cookies, candy, snacks,
condiments, salad dressing,céré ¥ | yR ol 1Ay 3 adzlJ AS& FINB If gl
homes, evemproductsthat might expie quickly.

Personal care

Personal care products such as shampoo, razors, wipes, foot care, eye care, feminine hygiene,
and cosmetics products are easily packdgndmailed forIHUB.

Health care

Testing health care products can be somewnhat riskier whéndzQ NB  dzofildSrimifi beA y A F
in the home. However, securely packaged tats will help ensure that only adults are able to
access OTC trial offers, vitamins, supplemesggpal health,and other similaproducts

Home care

Home care products are perfect for IHUTs as they allowplgeto assesproducts in the
environmentK S& Qf f I O dizwhdiy&letedgBntstza BrRoveksfélspic softeners
furniture polishers, garbage bags, and insect traps and ragegerfect for IHUTS
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Currenttrends inpackagg tests
As consumer needs and desires evolve over time, so do their expectations of product
packaging. Here ar@ fewrecent packaging NBy R aseea SQ @ S

Transparency

Whencompanies create packagthat allow people to see thproduct before they buy it,

without ripping it open, they are signaling to consumers that they are open and honest about
GKFEG GKSANI LINPRdzOGA NBlIffeé FFNBd / 2y adzySNa
depiction on the package isuthfulof g KI 1 Qa Ay aARS®

Similarly, tansparentinformationon the packageeflects a company mindsetf beinghonest
with consumersEasy to read ingredient listaind clear and focused mission statements on
products,shows thatcompanies are transparent about withey are and what thegtand for.

Digital integration

Many productsnow incorporate online componens. From encouragingeople to usérand
specific hashtag) share photos of themselves with products,aitain adiscountby W O KirgrO |
A Y QrrigAgvisor o Facebookmanypackages encourage consumersstaretheir personal
experiencea with their friends irthe digital world.

Responsible packaging

Sustainability is a huge and necessary trend. Many companies are now redesigckaggxo
respect the enviromment. That couldneancreatingrectangular beverage bottles to reduce
shipping and shelving costssingmaterials that ardully biodegradablephysically removing
plastic fromthe packagingand switchingrom polystyrene to cardboard.

Changing the Conept of Packaging

Various companies are creating straws, food wrap, bags, and utensils out of edible materials.

Consumerswill needto confirm thatthese service itemstill function well for instance that
straws still work with milkshakes/ R R 2 ytditaste f G S
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